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SAT Scores: What You Don’t Know
Does the Score Really Mean Anything?

In This Issue

Q. What did the politician get on  
his SAT test?

A. Drool.

The third rail of American politics 
is Social Security reform, but school 
funding is a close second, and 
nothing is more sacred to the school-
funding warriors than (drum roll, 
please…) test scores.

A high score on the Scholastic 
Aptitude Test (SAT) is the Holy Grail 
for high school seniors, politicians 
and economic developers anxious to 
tout their community or state based 
on the quality of its school system. 
But without context, does the SAT 
score mean anything?

If an analysis of test scores tells us 
anything, it’s that the quickest way  
to increase scores is to reduce the 
number of students taking the test. 
“Exhibit A” in support of this       

Health Care Mandates
This Will Make You Sick

Continued on page 7 You may have been following the 
 State of Maryland’s assault on 

Wal-Mart, wherein the legislature 
passed a law over the Governor’s 
veto, mandating that the company 
make expenditures on health benefi ts 
equal to 8% of total compensation 
paid to its employees. Of course, 
Wal-Mart was not named in the 
legislation; it’s just the only company 
in the state that would be impacted 
by the law.

This “model” legislation, which 
has “organized labor” written all 
over it, required employers with 
10,000 or more workers in Maryland 
to spend at least 8% of their payroll 

on health insurance, or pay the 
difference into a state Medicaid fund. 

Three other Maryland employers 
exceed the 10,000-employee thresh-
old, but escape the requirement 
because they already spend at least 
8% of compensation on employee 
health care. It’s interesting to note 
one of these companies, Giant Food, 
competes directly with Wal-Mart’s 
food retailing operations and en-
dorsed the legislation, as did Giant’s 
union. (If you can’t compete on price, 
drive up your competitor’s costs!) As 
a reward for the legislature’s efforts, 
Wal-Mart has pulled back on plans to 
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